Assoclations between Hexaco model of personality structure,
motivational factors and self-reported creativity among architecture
students TE!]!EM

UNIVERSITY

OF CLUJ-NAPOCA

Szabo Kinga? , Mutica PaulP, Szamoskozi Stefan?
aBabes Bolyal University, Faculty of Psychology and Educational Sciences, Department of Applied Psychology, Cluj-Napoca,
Romania
bTechnical University of Cluj-Napoca, Faculty of Architecture and Urban Planning, Cluj-Napoca, Romania

&=
!
Creativity Is a key element in various design fields such as architecture « IBM SPSS Statistics and IBM SPSS Amos (20.0) @ e
@

SPC 6
(Casakin & Kreitler, 2011)'_ _ _ o _ « Descriptive  statistics,  Pearson  correlation, :::
There are researches which Investigate individual differences, personal regression analysis and t-tests were used for testing =
susceptibility, that could determine creativity (ex. Choi, 2004; Furnham & our goals. Significance level was set at p < .05, @-={E =
Nederstrom, 2010). Studies which analyze the relation between creativity Comalo s
and personality show different results. Some of them have demonstrated )=
strong associations, predictive value for creativity. There are only a few Reliability and fac @_";: ::
resea_rc_hes In the literature regarding Hexaco model of personality and of the Creativity C:}um 2
creativity.
Regarding the relation between motivation and creativity, there are . o= 01 I g ECX,
some studies that have shown a close relationship between Intrinsic _ _ U g £ =
motivation and creativity (ex.: Eisenberger & Aselage, 2009), while others * we used CFA with AMOS (Fig.3) aal,
found no or weak association (ex.. Dewett, 2007; Perry-Smith, 2006) . « Model fit was good, the chi-square test was T g ERL
Another factor is the creative self-efficacy (CSE) which could significant (32 (149)= 295.9, p< .001) and the R,
influence creative performance (ex.: Choi, 2004). Jaussi, Randel & Dionne remaining fit indices suggested also a good fit )-~{=c =
(2007) have made distinction between creative personal identity (creative (CFI=.88, RMSEA= .074 (90% Cl=.061 to .086)) €)-{ET)
1 SPC_20

role-identity) and creative self-efficacy. These two constructs are not equal,
but they are strongly related. Creative role-identity describes how important it
IS to be creative (Karwowski, Lebuda & Wisniewska, In press). Creative Fig. 3 CFA loadings for self-reported creativity
behavior represents the possibility of being creative in specific situations.

Creative Self-Efficacy, Hexaco Personality f

__-. SD -. df -Iic-t-

N
low level 60 49.51(8.96)
high level 45  4528(9.80)  220W08) 024 .45
low level 61 48.63(10.04)

Our research goal was to identify relations between self- high level 44 54.20(10.76)
low level 61 54.32(8.10)

measured creativity (creative self-efficacy, role-identity and Conscientiousness 46 s5800877) 2230105 027 .43

high level
behavior), Hexaco Personality factors and motivational lowlevel 61  61.47(6.66)
orientations..

highlevel 46  66.45(7.72)
Method
Table 1

low level 60  20.20(2.48)
. B Differences between low and high levels of CSE on Hexaco Personality factors and motivational factors

highlevel 45  21.82(2.64)
Particip

Emotionality

Extraversion 2.71(103) .008 53

Openness to experience 3.57(105) .001 .69

Challenge 3.21(103) .002 .63

low level 60 26.81(2.33)
high level 45 28.13(3.90)
low level 58 12.73(2.11)
high level 46 14.04(2.43)

Enjoyment 2.15(103) 034 41

Compensation 2.81(102) .006 57

« 182 (N=182) participants were assessed, architecture students of
Technical University of Cluj-Napoca, with ages between 18 and

38 years (M= 20.97, SD= 3.15) Extraversion L‘i‘é"h'fg’ve;l o gg.éggoég)l) 255(107) 012 .55

low level /8 61.00(6.25)
high level 33 67.27(7.41)
low level 77 20.63(2.59)
high level 32 21.96(2.25)
low level 77 26.70(3.27)
high level 32 28.84(2.34)
low level 75 27.62(3.70)
high level 33 29.18(3.60)

Male

Openness to experience 4.56(109) 000 .91

2nd year
22%

Challenge 2.53(107) 013 .54

Enjoyment 3.35(107) 001 .75

Outward 2.02(106)  .045 .42

Fig. 1. Distribution of the sample Fig. 2. Distribution of the
by university year sample by gender Table 2

Differences between low and high level of CRI on Hexaco Personality factors and motivational factors
Intrume
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